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NI SR Weight (%)

CPI (%YoY) 0.2 0.3

Food, Beverages & Tobacco -1.1 -1.0 29.0
Clothing 1.5 1.6 6.3
Household Facilities, Article & Service 0.9 0.8 5.2
Health Care & Personal Articles 1.5 1.5 10.2
Transport & Communications -0.3 -0.2 15.4
- Transportation Facility (Car) -5.3 -4.7 -
Recreation, Education & Culture Articles 1.7 1.7 8.0
Residence 0.2 0.2 25.1

Source: Macrobond, CEIC
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